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which a body of text fragments (138 items) of discursive usualization of all four concepts comprising the macro-concept
CARDINAL POINTS OF THE GLOBE have been extracted by means of continuous sampling method. The relevance of
this study is determined by the anthropocentric trend prevalent in the modern scientific paradigm, in other words the study
of linguistic phenomena within the ternary «anguage-culture-knowledge». The result of the study was the establishment
of the peculiarities of the perception of the cardinal points of the globe in the general American linguistic world image and
the transformation these notions have undergone in the individual conceptual system of the writer John Cheever.
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AMERICAN STEREOTYPES OF WOMEN FROM PERSPECTIVE OF LOTMAN’S SEMIOTICS
OF CULTURE

Summary. The purpose of the article is to specify semiotic character of cultural stereotype of women from perspective
of Yuri M. Lotman’s semiotics of culture and to depict symbolic features of female stereotypes. The object of the study
is verbal means of stereotypes’ realization in American literary discourse of the 1920s. The subject of the article is cul-
tural specificity of female stereotypes at the turn of the 20" century. The methodology of the study is based on historical
approach to discourse analysis. Qualitative content analysis is applied to reveal distinguishing features of women’s types.
The results of the study comprises (1) ascertainment of semantic nature of cultural stereotypes; (2) identification of
stereotyped images according to Lotman’s classification of female types; (3) description of moral and physical qualities
attributed by society to the certain kind of women; (4) detection of historic and cultural peculiarities of women stereotyp-
ing in American culture at the beginning of the 20™ century. The practical value of the research is to use the established
information in the research of cultural constructs and in the courses of culturology, semiotics and pragmatics for students.
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Problem definition. Based on semiotic experience, a cumulative work of nation on identification and
preservation of important for society cultural phenomena results in appearance of sociocultural ste-
reotypes. Treated as cultural symbols, the stereotypes have several dimensions for scientific analysis:
cultural, semiotic and historic aspects, which are intertwined and interdependent. The study of symbolic
nature of sociocultural stereotypes involves cultural peculiarities’ analysis of discourse-based images in
a specific period of national history.

In semantics, a stereotype represents a conventional idea of a stable mental image of an object. It
exists as a member of a sign system in a definite culture. The notion of a stereotype in semantics has
been discussed in various aspects. Scientists drew attention to the conventionality of idea (H. W. Put-
nam), national culture dimensions (G. Hofstede), the culture-specific background (D. Geeraerts) and the
social frame (Bartminski) of the stereotypes. The problem of stereotyping of sociocultural phenomena,
their transformations in the course of time and impact of stereotypes on social ideology remains scantily
explored. The purpose of this work is to outline prototypic images of female stereotypes of 1900-1930s
in America that represent symbols of definite historic periods in American culture.

The basic material presentation. A prominent scholar, the founder of semiotics of culture, Yuri
M. Lotman, regards symbols the most stable elements of cultural continuum. Symbols correlate with a
cultural context, which influences and modifies them.

In Lotman’s concept, a symbol is a condenser of all principles of signs, as it functions like a mediator
between different spheres of semiosis, as well as semiotic and a beyond-semiotic reality. Equally, it is a
mediator between synchrony of a text and memory of a culture [8, c. 199]. A symbol is described by the
eminent scholar as a holistic and self-contained meaning of a text that has clearly determined boundaries
on the background of a semantic context.

The cultural context is created in no small measure by texts of various genres, thus «...any particular
text can fulfill the role of a descriptive mechanism in regard to the cultural context» [7, p. 56]. Text, pass-
ing from one context to another, functions «... as an informant that has moved to a new communicative
situation and bring out hitherto latent aspects of their own coding system. This «self-recoding» in accor-
dance with a situation reveals an analogy between the symbolic behavior of a person and a text» [7, p. 56].
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Being a multifaceted phenomenon of semantic cognition, a stereotype presents a condensed and
coded information that develops on the background of a cultural context. Considered as a symbol of a
definite period of national culture, a stereotype presumes expressive and meaningful adequacy with a
text, since «...a text presents itself not as a realization of a message in some one language, but as a com-
plex system storing diverse codes capable of transforming messages received and generating new ones,
a generator of information with the traits of an intelligent person» [7, p. 57].

Yuriy M. Lotman stresses a composite nature of a symbol. Unlike a conventional sign, a symbol is
characterized by the presence of iconic element [8, p. 199]. The cultural stereotype is a historically
conditioned symbol comprising index, icon and symbolic elements.

The index elements of the female stereotypes denote peculiarities of appearance, i. e. specific visual
details of a female image (hairdo, fashion style). The lexemes, representing the stereotypes in com-
munication, function as symbols that code and preserve notional and evaluative information about the
stereotypes.

The icon is a prototypic image, characterized by a set of model qualities attributed by the society to
the stereotype. A prototypic image represents a cultural stereotype in its generalized form. In literary
discourse, illusion of similitude between a cultural stereotype and a literary image is produced. However,
the author’s vision of a personage does not coincide completely with a cultural stereotype; it is rather a
projection of stereotypic features on the image drawn by the writer.

Feminine images, as considered by Yu. M. Lotman, correlate with the historic period of the country.
The scientist emphasizes the fact that female impact on social development is rarely seen as a signifi-
cant problem worthy of research. *In this work, we endeavor to reveal three female stereotypes, which
symbolize different periods in the culture of the USA.

With susceptibility of the slightest changes in the society, a woman is the first to accept a novelty,
thus being the variability index of the society changes. But at the same time a woman, in her conven-
tional roles of a mother and a wife, is a keeper of traditional values [9, p. 46].

Worked out by Yu. M. Lotman for a definite period of Russian culture feminine types’ classification
can be applied, with certain alterations, for the analysis of the 20™ century American cultural stereo-
types. The scholar singled out three types of feminine stereotypic images: an angel, a demon and a her-
oine [9, p. 65—74]. In Lotman’s concept these types symbolize the qualities of woman that are highly
appreciated or condemned by society. In this work the types are also viewed as symbols of transaction
of American society from one stage to another.

An affectionate, caring wife is an angel, an ideal woman that preserves and transmits such traditional
moral values as devotion, loyalty, solicitude and resignation. These qualities are praised by any society,
as well as American patriarchal society at the beginning of the 20" century, with traditional masculine
view to the role of the woman in the society. This stereotype correlates with «Gibson girl», the visual
image of an ideal, created by Charles Dana Gibson as the illustration of generalized merits attributed
by the society to a patriarchal woman. She embodies the ideal of an exquisite beauty, remaining perfect
mother and devoted wife.

The Gibson Girl corsets her hourglass figure and upswepts her curly hair, this becomes the fashion
of the early 1900s. Her enigmatic smile ads loveliness to her enchanting person. She looks self-assured
and patrician. Young women modeled clothes, gestures, hair and features of the Gibson Girl.

The literary embodiment of the Gibson Girl was created by Kate Chopin, the American author of
short stories and novels. Her «Gibson Girls» are well-bred and educated. Mildred from Shameful Affair
(1899) reads Ibsen. She is a confident, intelligent, religious beauty of twenty [2, p. 148—153]. Always
well-mannered, she is never overtly flirtatious, yet makes her intentions known. She speaks to the object
of her interest with «a condescending little smile, as she knew how», «politely and with kindly dignity,
which she supposed would define her position toward him» [2, p. 150-152]. Mildred is chaste and in-
nocent, but readily goes alone to the river to see a young man she likes.

Another character, Clarisse of A¢ the Cadian Ball (1892), is «worth going a good deal farther than
that to see. Dainty as a lily; hardy as a sunflower; slim, tall, graceful, like one of the reeds that grew in
the marsh. Cold and kind» [2, p. 164]. She behaves exactly as it is required from a well-bred girl of a good
family. She shows disdain to a man she loves. When hugged by him, she expressed indifference, «...deftly
adjusting the careful toilet that he had so brutally disarranged» [2, p. 165]. However, when she realizes
that she can lose her love she acts promptly: she rides at night to her beloved to confess that she loves him.

The Gibson Girl reflects the period of traditionalism in American social history that has been lost.
This stereotypic image, moulded according to a masculine ideal of the «perfect» woman, reveals in the
literary forms strength and vigour of American woman that later has transformed into another stereo-
typic image — a heroic woman, fighting for equality with a man in the society.

A heroine, keenly apprehending the problems and needs of society, is ready to fulfill the acts and
deeds important to achieve the goals she set herself up changing the life for the better. Such were the
women-pioneers who not only supported, but also lead the first settles on American land. Such type is a
feminist whose efforts to fight for equality resulted in women’s suffrage and ability to take high positions
in the social hierarchy.
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At the turn of the 20" century, feminists proved not only their right to vote, but also their sexuality,
wages-earning ability, creativity in all spheres of art and literature. Switching roles from the sheer
housekeeper, wife and mother, feminists showed to the world that a woman is worthy not less than a
man to express her individuality in different ways and realize her ambitions.

The feminist writers’ goal was to make people accept women seriously and respectively in such a way
breaking the stereotype of a meek and gentle patriarchal woman of a traditionally limited social role.

A stiff stereotype of a feminist represents the image of an unmarried woman that neglects her natural
inclination to nurse children as well as to attract men by her well-attended beauty, because her only
passion is political fight for women’ rights. Anyhow, radical feminism existed in 1920s as well as today,
but a feminist type is many-sided, balancing between family and career, personal achievements and
upbringing children. Though sensitive to responsibility, «well-bred little ladies...broke loose» [6, p. 41].
They stated a woman’s lodging for a financial independence that can secure her discretion [6, p. 4].

As it was written by a feminist and politician, Cornelia Bryce Pinchot, in the mid-1920s: «...femi-
nism has broadened and become more human, more understanding» [10, p. 126], than it was initially.
Feminists showed that for the realization of personal goals it is not necessary to live without family.
More importance was laid on economic independence for women, and «the need of constructive action to
make that possible for the average wife and mother» [10, p. 126].

Feminists aimed at breaking through conventions imposed on them by their parents. So Genevieve
Taggard, the poet, in her autobiographical essay writes: «Am I the Christian gentlewoman my mother
slaved to make me? No indeed. I am a poet, a wine-bibber, a radical; a non-churchgoer who will no lon-
ger sing in choir or lead a prayer-meeting with a testimonial» [11, p. 66]. The previous generation of
women tried to hide their disappointment and resentment of their married life, but feminists no longer
want to live family life only for the sake of financial security: «It is better to work hard than to be mar-
ried hard» [11, p. 67]. For them «marriage is the only profound human experience» [11, p. 66], that
can be used in in future life.

Not being a militant feminist herself, Willa Cather (a journalist, writer and poet) created the gallery
of feminist portraits in her novel My Antonia (1918). The book reflects many different forms of femi-
nism.

The main character, Antonia Shimerda, is not afraid to do a man’s work: «Oh, better I like to work
out of doors than in a house! ... I not care that your grandmother say it makes me like a man. I like to be
like a man» [1, p. 801]. Due to her strong will power and independence, Antonia has achieved all that
she had ever wanted. «She was a rich mine of life, like the founders of early races» [1, p. 926].

There are other female characters in the book, representing different feminist ideals. Frances Har-
ling succeed in in the field of business [1, p. 894]. Modern, sophisticated and extremely independent
Lena Lingard becomes a very successful dressmaker: «She had come to Lincoln, a country girl, with
no introductions except to some cousins of Mrs. Thomas who lived there, and she was already making
clothes for the women of «the young married set». She evidently had a great natural aptitude for her
work» [1, p. 885]. Tiny Soderball leads an exciting life. She travels to Alaska in search of gold. Tiny
finds adventure in her travels and success in the business world. Genevieve Whitney is described as
«restless» and «headstrong» [1, ¢. 711]. She embodies a sophisticated, contemporary woman that have
«her own fortune and...her own life» [1, ¢. 712].

All feminine characters of the book depicted by Willa Cather are independent, strong-willed, having
their own opinion about life and their role in it. Whether they decide to marry and have children, travel
or succeed in the business world, they decide on their own without having their lives planned for them.

The only wish of a demonic woman (femme fatale) is to enjoy life. It was a kind of «...a «vamp» — a
picker up and thrower away of men, an unscrupulous and fundamentally unmoved toyer with affections»
[4, p. 512]. She breaks stereotypes and traditional setup of androcentric society. This type corresponds
to the stereotype of American flapper whose daring life style, well-trimmed beauty and hedonistic phi-
losophy shocked patriarchal America even more than feminist struggle for sex equality.

A cultural phenomenon of a flapper arose as the revolt against austerity of the World War I, in the
period of social optimism and well-being of the nation. Flappers have changed standards of feminine
beauty and behavior. Being criticized by traditionalists as well as by feminists, flappers strive for man-
aging their own life and enjoying it as much as possible: «Duties could wait. Pleasure was something
you had to grab before it got away from you. The philosophy of a flapper» [12, p. 321]. This philosophy
is based on the hedonistic principles: «...her philosophy is carpe diem for herself and laissez faire for oth-
ers» [4, p. 147]. Regarding life too short («It’s eating, drinking, working, loving, suffering and dying»
[3, p. 121], flappers wish to enjoy life to the full: «There was nothing, she had said, that she wanted,
except to be gay and happy, and to have money and love» [4, p. 658]. As it is little time for enjoying
life, they do not want to burden themselves with «time-worn ideals» [5, p. 74], duties and responsibil-
ities: «I like sunshine and pretty things and cheerfulness and I dread responsibility» [4, p. 157]. Such
were flapper images created by the authors of 1920s: Patricia Fentriss by Fabian Warner, Ann Vaughn
by Katherine Brush, Dorothy Haley by Vina Delmar, Alabama Beggs by Zelda Sayre Fitzgerald. The
most attractive and unsurpassed images (Rosalind Connage from This side of Paradise (1920), Gloria
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Gilbert from The Beautiful and Damned (1922) and other flapper images) are created by Francis Scott
Fitzgerald, who is considered the inspirer and a supreme exponent of flapper ideology.

Preferring active life style (dancing and sports), flappers no longer want to constrain movements by
inconvenient corsets. They wear loose-fitting short dresses that do not hide their slender figure: «She
wore a sweater of some exotic, metallic blue, a short barred skirt and woolen stockings, displaying the
firm rounded legs» [12, p. 131]. The standard of feminine beauty has changed: from this time on women
care to look slim and so attractive. Ideal of beauty is «young figure preserving still much of adorable
awkwardness of undeveloped youth» [12, p. 131], while languor beauty of the Gibson girl is regarded
«depressing» [4, p. 574].

Flappers try to look attractive, using make up («...she had done her careful best for her elfish little
face...» [12, p. 58]. They apply mascara and eye shadows, paint their lips red, and this is considered
reckless by the alder set.

Flappers feel self-confident («I’m too bright for most men, and yet I have to descend to their level
and let them patronize my intellect in order to get their attention» [4, p. 207] and convinced in their
superiority over men: «...any girl can beat a man nowadays» [12, p. 157]. These women seek superi-
ority in androcentric society by claiming sex appeal. The life goal of flappers is freedom of choice and
self-expression.

Conclusions. Powerful characters created by American writers in narrative fiction and autobiograph-
ical essays at the beginning of the 20 century reflect existing in the society and fixed by culture female
stereotypes. The stereotypes correlate with historic periods, alteration of which reflects changes in the
life style and perception of women in the society.

In Lotman’s classification of feminine stereotypic images, angelic Gibson Girl symbolizes traditional
perception of women and evaluation of their merits in patriarchal America. Advocating women right to
participate actively in social life and thus changing social viewpoint on the role of women, feminists are
appropriate for the type of heroines in Lotman’s classification of feminine images. Flappers, breaking
conventions and rules that restrain manifestation of women freedom of self-expression, correspond to
demonic type of feminine images.

Though representing different periods in the history of American culture, the stereotypes coexist as
different generations coexist in the society at the definite period. All of them have had their impact on
profiling the stereotype of a modern American woman of nowadays.
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AMEPURAHCBRI CTEPEOTHUIIN RIHOR 38 TOYKHN 30PY CEMIOTURHU RYJbTYPHU 10. M. JTOTMAHA

Anorania. Meromw 1i€i po6oTH € BUSHAYEHHA CEMIOTHIHOI IPUPOAU KYJIbTYPHUX CTEPEOTHIIB JKIHOK 3 TOUKU 30PYy KOH-
nennii cemioturu kyapTypu 0. M. JlotMaHa Ta omnuc 3HAKOBHX XapaKTePHCTUK CTEPEOTHUIIB KiHOK. (0 6KTOM IOCIiHEH-
HA BHCTYNAKTh MOBHI 3ac00H, AKi peati3ylTh CTEPEOTHIIN B aMepHKaHCbKOMY auckypci. IIpegmerom HaykoBOi pO3BiKn
€ KYJIbTYPHi 0c00JMMBOCTI cTepeoTHHiB KiHOK modaTky 20-ro crodirta. MerogororigHo Hame NocaimkeHHA 0a3yeThed Ha
icropmIHOMY IiIXOAi 0 BUBUEHHA AUCKYpCY. SIKiCHUI KOHTeHT-aHAJII3 IUCKYPCY 3aCTOCOBYETLCA 3 METOI0 BHABJEHHA 3HA-
KOBHX XapaKTePHCTHK CTePeOTHHIB #iHOK. Pegy.rpraTn Hamoi po6oTH CKIafaioTheA i3 (1) BcTaHOBIEHHA ceMioTHYHOI mpu-
pOAM KyIbTYPHHX CTEPEOTHIB KiHOK; (2) BUSHAUEHHA CTEPEOTHIIHHX 00pasiB aMepPUKAHCHKOIO AMCKYPCY BiANOBiAHO 10
JIOTMaHOBOI KJacH(iKaIlii cTepeoTUNHIX 00pasiB KiHOK; (3) MECKPHUIIIiA MOPAJbHUX i (DISUIHUX XapPAKTEPHCTHUK, AKi MpH-
HHCYBAJKUChH CYCIIIbCTBOM [IEBHUM KaTeropiaM xiHoK; (4) BUABJIEHHA iCTOPUYHUX i KYJIBTYPHUX 0COOJMBOCTEH CTEPEOTHIIIB
aMepUKaHChKOI KyJIbTypH Ha modatky 20-To croxitra. IIpakTHiHe 3acTOCYBAHHA Pe3yIbTaTiB HAMIOI POGOTH € TOPEIHNM Y
Kypcax KyJIbTypoJorii, ceMiOTHKY i TparMaTuKy.

KuiodoBi cJoBa: KyJIbTypPHUIl CTePEOTHII, CHMBOJI, iKOHIYHMH 3HAK, KYJIbTYPHHUIl KOHTEKCT, TEKCT, 06pas.

JIOBUMOBA CBeraana AnatoiabeBHa,

KaHIUAAT (PUIOJOTHICCKUX HAYK, JOIEHT Kadempsl MHOCTPAHHHIX A3hIK0B O/1eCCKOr0 HAIMOHAIBHOTO MOJUTEXHUIECKOTO
yHuuBepcutera; npocnekt [lleBuenko, 1, r. Omecca, 65044, Yrpauna; tex.: +38 093 4288541;

e-mail: naya2000@yandex.ua; ORCID ID: 0000-0001-7102-370X

AMEPUKAHCREUE CTEPEOTHIIBI sREHIIIAH C TOYKN SPEHUA CEMUOTURN KYJbTYPHI
10. M. IOTMAHA

Annoranua. Ifexsio nanHo# paboTH ABJIAETCA OLIPeIeNeHIe CEMUOTHIECKO IPUPOLE! KYIbTYPHBIX CTePEOTHIIOB HEeHIUH
€ TOYKM 3peHUA Teopuu ceMuoTuru Kyabrypsl 10. M. JloTmaHa, a TakiKe onucaHHe BHAKOBHIX XapaKTEPUCTUK MCCJIEIYeMBIX
crepeoturioB. O0BEKTOM WCCIeOBAHUA BHICTYIIAIOT ABLIKOBLIE CPEICTBA, PeaJUsyoIIie CTepeoTHIH B auckypce. Ilpeame-
TOM Hay4HBIX MBBICKAHUIT ABIAIOTCA KYJIbTYPHbIE 0COGEHHOCTH CTEPEOTHIIOB seHIMH Hadata 20-ro cronetud. Merogoqorna
paGoTH OCHOBaHA Ha MCTOPUIECKOM IIOJXOfle K MCCJEJOBAHUI0 AUCKypca. HadecTBeHHEIl KOHTEHT-aHAJINS IUCKYpCa IpUMe-
HAETCA C IIeJbI0 BHABICHNA 3HAKOBBIX XapaKkTePUCTHK CTEPEOTUIIOB skeHIuH. Pe3yrpraTsl Hammeil paGoTH CKJIAIBBAIOTCA U3
(1) ompeneseHUA CeMUOTUYECKON NPUPONH! KYJIbTYPHHIX CTEPEOTHIIOB :KEHIIWH; (2) yCTAHOBJEHUA CTEPEOTHIHBIX 00pasoB
HEHIINH B aMePUKAHCKOM JHUCKYPCe B COOTBETCTBHHU C JOTMAHOBCKOII KJIaCCU(UKALINE]l CTePEOTHIIHEIX 00pasoB seHIuH; (3)
OIMCAHUA MOPAIBHBIX U (PUSHIECKUX XapaKTePUCTHK, IPUITHCHIBAEMBIX 00IIECTBOM OIIPE/eJEHHBIM KATeIOPUAM HeHIHH; (4)
BBIABJIEHNA HCTOPUYECKUX U KYJIbTYPHBIX 0COOEHHOCTEl CTEPEOTHIIOB aMePUKAHCKOH KyIbTypHl Hadata 20-ro Bexa. [Ipakru-
JecKoe NIPIMEHEHNe Pe3yJIbTaTOB Halleil paGoTH BOSMOMKHO B Kypcax KyJIbTYPOJOTUH, CEMHOTHKY U IIPArMaTHKYL.

KiioueBbie c10Ba: KYJIbTYPHBIH CTEPEOTHII, CUMBOJ, HKOHUYECKUH 3HAK, KYIbTYPHBIl KOHTEKCT, TEKCT, 06pas.
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ROHIEIIT CHARM B AHI'VIOASBIYHOM MHTEPHET-IUCKRYPCE

Annoramna. Crathsa nocBAlleHa WMccJenoBaHuio JUHIBORYIbTypHOTO KoHIenTa CHARM B anramiickom ssuike. Iean
paboTe — BHIABUTH IeHHOCTHBIE Xapakrepucturu koHuenta CHARM B anraoassranom WHTEpHET-IUCKYpPCe Ha MaTepHaJie
texcroB-pekomMernanuii « How to be Charming» u np. IleHHOCTHBIE TPU3HAKY B CTPYKTYpe KOHIIEIITA TIOAIEPKUBAIOT 0COOYI0
3HAYMMOCTH COOTBETCTBYIONIETO (PparMeHTa MUpA A HOCHTeNeH OTpefeJ6HHOTO A3BIKA, IIEHHOCTHOe OTHOIIEHHE TeJ0BeKa
K TOMY WJH HHOMY 00BeKry, moHATHi. OG'BeKTOM HceiIe0BAHUSA SABJIANTCA TEKCTH-PEKOMEHIAIMN 110 COSJAHMI0 MMU/KA
CHARMING PERSON, rotopsie HOCAT IparMaTuiecKuil XapakTep W MCIOAb3YIOTCA IJA 00GyIeHUsA IuTaTeNeH TOMY, Kak
chOopMUPOBATH CBOIl MOJIOKUTEJbHEI UMUK B [IOBCEHEBHON KOMMYHHMKAIMA ¥ MPO(ECCHOHANBHON IeATEIbHOCTH; MpeJ-
METOM — JHHTBHCTHIECKIE 0COOEHHOCTH ITHX TEKCTOB. BBHIBOXBI: MPOBEIEHHEI aHAJINS TTO3BOJUI BHIGJIUTH BHYTPEHHIE
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