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JIOBUMOBA Csitaana AnatoniiBHa,

KaHIuAaT (PiToM0TiYHAX HAYK, TOIEHT Kagenapu iHoseMHHX MOB O/IeCHKOTO HAIIOHAJIBLHOTO MOTITEXHITHOTO YHIBEPCUTETY;
npocnekr 1llesuenka, 1, . Oneca, 65044, Yrpaina; Texr.: +38 093 4288541; e-mail: naya2000@yandex.ua;

ORCID ID: 0000-0001-7102-370X

AMEPURAHCBRI CTEPEOTHUIIN RIHOR 38 TOYKHN 30PY CEMIOTURHU RYJbTYPHU 10. M. JTOTMAHA

Anorania. Meromw 1i€i po6oTH € BUSHAYEHHA CEMIOTHIHOI IPUPOAU KYJIbTYPHUX CTEPEOTHIIB JKIHOK 3 TOUKU 30PYy KOH-
nennii cemioturu kyapTypu 0. M. JlotMaHa Ta omnuc 3HAKOBHX XapaKTePHCTUK CTEPEOTHUIIB KiHOK. (0 6KTOM IOCIiHEH-
HA BHCTYNAKTh MOBHI 3ac00H, AKi peati3ylTh CTEPEOTHIIN B aMepHKaHCbKOMY auckypci. IIpegmerom HaykoBOi pO3BiKn
€ KYJIbTYPHi 0c00JMMBOCTI cTepeoTHHiB KiHOK modaTky 20-ro crodirta. MerogororigHo Hame NocaimkeHHA 0a3yeThed Ha
icropmIHOMY IiIXOAi 0 BUBUEHHA AUCKYpCY. SIKiCHUI KOHTeHT-aHAJII3 IUCKYPCY 3aCTOCOBYETLCA 3 METOI0 BHABJEHHA 3HA-
KOBHX XapaKTePHCTHK CTePeOTHHIB #iHOK. Pegy.rpraTn Hamoi po6oTH CKIafaioTheA i3 (1) BcTaHOBIEHHA ceMioTHYHOI mpu-
pOAM KyIbTYPHHX CTEPEOTHIB KiHOK; (2) BUSHAUEHHA CTEPEOTHIIHHX 00pasiB aMepPUKAHCHKOIO AMCKYPCY BiANOBiAHO 10
JIOTMaHOBOI KJacH(iKaIlii cTepeoTUNHIX 00pasiB KiHOK; (3) MECKPHUIIIiA MOPAJbHUX i (DISUIHUX XapPAKTEPHCTHUK, AKi MpH-
HHCYBAJKUChH CYCIIIbCTBOM [IEBHUM KaTeropiaM xiHoK; (4) BUABJIEHHA iCTOPUYHUX i KYJIBTYPHUX 0COOJMBOCTEH CTEPEOTHIIIB
aMepUKaHChKOI KyJIbTypH Ha modatky 20-To croxitra. IIpakTHiHe 3acTOCYBAHHA Pe3yIbTaTiB HAMIOI POGOTH € TOPEIHNM Y
Kypcax KyJIbTypoJorii, ceMiOTHKY i TparMaTuKy.

KuiodoBi cJoBa: KyJIbTypPHUIl CTePEOTHII, CHMBOJI, iKOHIYHMH 3HAK, KYJIbTYPHHUIl KOHTEKCT, TEKCT, 06pas.

JIOBUMOBA CBeraana AnatoiabeBHa,

KaHIUAAT (PUIOJOTHICCKUX HAYK, JOIEHT Kadempsl MHOCTPAHHHIX A3hIK0B O/1eCCKOr0 HAIMOHAIBHOTO MOJUTEXHUIECKOTO
yHuuBepcutera; npocnekt [lleBuenko, 1, r. Omecca, 65044, Yrpauna; tex.: +38 093 4288541;

e-mail: naya2000@yandex.ua; ORCID ID: 0000-0001-7102-370X

AMEPUKAHCREUE CTEPEOTHIIBI sREHIIIAH C TOYKN SPEHUA CEMUOTURN KYJbTYPHI
10. M. IOTMAHA

Annoranua. Ifexsio nanHo# paboTH ABJIAETCA OLIPeIeNeHIe CEMUOTHIECKO IPUPOLE! KYIbTYPHBIX CTePEOTHIIOB HEeHIUH
€ TOYKM 3peHUA Teopuu ceMuoTuru Kyabrypsl 10. M. JloTmaHa, a TakiKe onucaHHe BHAKOBHIX XapaKTEPUCTUK MCCJIEIYeMBIX
crepeoturioB. O0BEKTOM WCCIeOBAHUA BHICTYIIAIOT ABLIKOBLIE CPEICTBA, PeaJUsyoIIie CTepeoTHIH B auckypce. Ilpeame-
TOM Hay4HBIX MBBICKAHUIT ABIAIOTCA KYJIbTYPHbIE 0COGEHHOCTH CTEPEOTHIIOB seHIMH Hadata 20-ro cronetud. Merogoqorna
paGoTH OCHOBaHA Ha MCTOPUIECKOM IIOJXOfle K MCCJEJOBAHUI0 AUCKypca. HadecTBeHHEIl KOHTEHT-aHAJINS IUCKYpCa IpUMe-
HAETCA C IIeJbI0 BHABICHNA 3HAKOBBIX XapaKkTePUCTHK CTEPEOTUIIOB skeHIuH. Pe3yrpraTsl Hammeil paGoTH CKJIAIBBAIOTCA U3
(1) ompeneseHUA CeMUOTUYECKON NPUPONH! KYJIbTYPHHIX CTEPEOTHIIOB :KEHIIWH; (2) yCTAHOBJEHUA CTEPEOTHIHBIX 00pasoB
HEHIINH B aMePUKAHCKOM JHUCKYPCe B COOTBETCTBHHU C JOTMAHOBCKOII KJIaCCU(UKALINE]l CTePEOTHIIHEIX 00pasoB seHIuH; (3)
OIMCAHUA MOPAIBHBIX U (PUSHIECKUX XapaKTePUCTHK, IPUITHCHIBAEMBIX 00IIECTBOM OIIPE/eJEHHBIM KATeIOPUAM HeHIHH; (4)
BBIABJIEHNA HCTOPUYECKUX U KYJIbTYPHBIX 0COOEHHOCTEl CTEPEOTHIIOB aMePUKAHCKOH KyIbTypHl Hadata 20-ro Bexa. [Ipakru-
JecKoe NIPIMEHEHNe Pe3yJIbTaTOB Halleil paGoTH BOSMOMKHO B Kypcax KyJIbTYPOJOTUH, CEMHOTHKY U IIPArMaTHKYL.

KiioueBbie c10Ba: KYJIbTYPHBIH CTEPEOTHII, CUMBOJ, HKOHUYECKUH 3HAK, KYIbTYPHBIl KOHTEKCT, TEKCT, 06pas.
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TOMYAROBCKAA Kaua OxerosHa,

KAHIUIAT (UIOJOTHIECKUX HAYK, OLUEHT Kadeaphl HHOCTpaHHBIX a3bik0B No 2 HainmonansHoro yHuBepcurera
«Omeccras opuauaeckan akamemus»; @onranckas gopora, 23, v. Ogecca, 65009, Yrpaunna; rexr.: +38 098 2052009;
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ROHIEIIT CHARM B AHI'VIOASBIYHOM MHTEPHET-IUCKRYPCE

Annoramna. Crathsa nocBAlleHa WMccJenoBaHuio JUHIBORYIbTypHOTO KoHIenTa CHARM B anramiickom ssuike. Iean
paboTe — BHIABUTH IeHHOCTHBIE Xapakrepucturu koHuenta CHARM B anraoassranom WHTEpHET-IUCKYpPCe Ha MaTepHaJie
texcroB-pekomMernanuii « How to be Charming» u np. IleHHOCTHBIE TPU3HAKY B CTPYKTYpe KOHIIEIITA TIOAIEPKUBAIOT 0COOYI0
3HAYMMOCTH COOTBETCTBYIONIETO (PparMeHTa MUpA A HOCHTeNeH OTpefeJ6HHOTO A3BIKA, IIEHHOCTHOe OTHOIIEHHE TeJ0BeKa
K TOMY WJH HHOMY 00BeKry, moHATHi. OG'BeKTOM HceiIe0BAHUSA SABJIANTCA TEKCTH-PEKOMEHIAIMN 110 COSJAHMI0 MMU/KA
CHARMING PERSON, rotopsie HOCAT IparMaTuiecKuil XapakTep W MCIOAb3YIOTCA IJA 00GyIeHUsA IuTaTeNeH TOMY, Kak
chOopMUPOBATH CBOIl MOJIOKUTEJbHEI UMUK B [IOBCEHEBHON KOMMYHHMKAIMA ¥ MPO(ECCHOHANBHON IeATEIbHOCTH; MpeJ-
METOM — JHHTBHCTHIECKIE 0COOEHHOCTH ITHX TEKCTOB. BBHIBOXBI: MPOBEIEHHEI aHAJINS TTO3BOJUI BHIGJIUTH BHYTPEHHIE
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u BHemHue npusHaku gopmupoBanus umumra CHARMING PERSON. Buyrpenune nennocrasie npussaku CHARMING
PERSON saBaatorca cogeparenbubiMu nuankaropamu kounenta CHARM u npoasidnoTced depes TOMUHUPYOMUI IPUSHAK
SELF-DEVELOPMENT uau DEVELOPMENT OF PERSONALITY / CAMOPA3BUTMUE. Buenitue nieHHOCTHBIE TIPH-
suakn CHARMING PERSON ssasiores ¢usndeckumu unpunkaropamu konienta CHARM u Brao1aior MUMIIECKHE, OKYIe-
cudeckne, POHAIMOHHEIE M TAITHIECKHE [TPH3HAKH.

KioueBnie caoBa: KOHIIENT, IIEHHOCTHEIE MPU3HAKH, IHTepHET-THCKYPC, 00adHie / mapM.

ITocranoBka npo0aemsl. Pasiimansie npogeccnoHa bHEE cephl, TAaKNe KAk My6InIHAA TeATeIbHOCTD,
MEHE/EMEHT, 00IIecTBeHHOe B3auUMOJeiicTBHe, pek/aaMa, KuHeMarorpad, moy-0usHec, MIUPOKO HCIIOJb-
BYIOT (PeHOMEH 00aAHNA, KOTOPHIA, HECMOTPA Ha ATO, HE UMEeT IETKOTO COMIePKAHUA ¥ HDMIIUPUIECKH BHI-
ABJEHHBIX XapaKTePUCTHUK [JIA KamI0# U3 yRasaHHBIX MPO(eCCHOHAJBHBIX cep, YTO 06YCIOBINBAET He-
06X0IMMOCTH B UCCJAEIOBAHUM €70 KOTHUTUBHON TIPHPOJIBL.

CBasp mpodaeMbl ¢ TpeBIAYIUMI HCCTAeTOBAHUAMA. B 061aCTH TICHXOJOTUE MacCOBON KOMMYHUKA-
U UCCJIeYI0TCA, TIPekIe BCEro, YepPTH IPUBIEKATEILHOTO0, CUMIIATHIHOTO, IOMYIAPHOTO U UAEATHHOI0
KOMMYHUKaTOpa (JUKTOpa, BeAyliero, moyMeHa u 1. 1.) [1]. B pamrax JUHIBORYJIBTYpPOJIOrHH ¥ JHUHIBO-
KOHIIENITOJIOTUH 06agHIe MOKET PACCMATPUBATLCA Kak STHOCHEIM(UIECKHUI THHTBOKYJIbTYPHbIH KOHIENIT
[2; 3], KoTOpHIfl TT0-Pa3HOMY TOJKYeTCA B PA3AMYHBIX KYJIbTYpax. AKTYaJbHOCTb HMCCJIEOBAHUA OIpe-
leJiAeTCA ero COOTBETCTBHEM OOIel HAIPABICHHOCTH COBPEMEHHOW JMHIBUCTHUKY HA M3ydYEeHWEe JHHTBO-
KYJIbTYPHBIX KOHIIEIITOB Kak KOJVIEKTUBHBIX COJlePHATeNbHEIX MEHTAJbHBIX 06pas3oBaHmil, PUKCHPYIOMIX
cBoeoOpasye COOTBETCTBYIOIEH KYIbTYPHL.

Ananaus nmocjegHux mecqeaoBanmii u mybankammii. Beaen sa E. A. CenuBanoBoii, moj KOHIIETITOM
TIOHUMAeM MeHMANbHO-NCULOHETMUECKUT KOMNIEKC — OIPe/IeIeHHBIM 06pa30M OpraHH30BaHHAA PA3HO-
cy0cTpaTHaA eIMHUIA 3HAHUI, BKIOYEHHAA B COBHAHNE YeJ0BEKA U €r0 KOJIEeKTHBHOE 6eCCOBHATENbHOE
[5, c. 112]. IlonpoGHoe onmcanue cTPYKRTYpH KoHIenTa npejnaraer M. B. IlumenoBa, koTopas BeeJdseT
B Hell wiecms KJIACCOB ITPUSHAKOB: MOMUBUPYIOUJUE, NOHIMULIHGLE, 00PA3HbIE, YEHHOCTIHBLE, OUYECHOUHDLE
u cumeoauuecrue [4, c. 17]. LleHHOCTHBIE IPUBHAKU B CTPYKTYpPe KOHIIENTa [TOAUYEPKUBAIOT 0COOYI0 3HA-
9UMOCTH COOTBETCTBYIOINETO ()parMeHTa MUpa A1 HOCUTEJell OIpeeéHHOTO A3HIKa, [EHHOCTHOE OTHO-
IIeHNe 9eJ0BeKa K TOMY WA HHOMY OG'beKTY, IIOHATHUIO.

Ilocranoska samanma. llesb naHHON CTaThi — BHIABUTH I[@HHOCTHBIE XapaKTEPUCTUKU KOHIIEIITA
CHARM B anruoaseraHom MHTepHET-IHCKYpCe TTOCPeCTBOM aHAIN3a BHYTPEeHHUX M BHEIIHUX IIeHHOCT-
HbIX npusHakoB co3manud uMumka CHARMING PERSON.

N3noxenne ocHOBHOrO Marepuajta wuccienoBanua. PedeBoe Bomiomenue konrenta CHARM B
AHIVIOA3BYHOM HMHTEPHET-INCKypCe HCC/IeIyeTcsA HAMU Ha MaTepHaJje TeKCTOB-pekoMeHnauuii «How to be
charming», «The ways of charming» u np., KOTOPble HOCAT IPArMATHIECKHIl XapaKTep U MCIOMb3YIOTCA I
00yUeHHA YuTATeNeH TOMY, KaK CHOPMUPOBATH CBOI MOJNOKUTEIBHBI NIMU/K B TIOBCETHEBHOM KOMMYHUKAIINN
1 1poheccuoHabHOI fedATenbHOCTH. 110 cBOeil sKAHPOBOH HAIPABJIEHHOCTH TEKCTHI-PEKOMEHIAINH XapaK-
TEPU3YIOTCA OOJBIIUM PA3HOOGPA3MeM U OTIMIAIOTCA ONPeIeTEHHOM JMHTBOKYITYPHO! crierugukoii. Tak,
OCHOBHEIM a/[pecaToM aHTJI0ABBIIHON ayIUTOPHH ABJIAETCA TeHIEePHO HefTpaIbHAA JJUIHOCTD, KOTOPAS JETKO
MOKET CTaTh «06aATeIbHON JMIHOCTBION, CIH OYIeT MOCAEI0BATENbHO BEIIOIHATE PEKOMEH/IAINH, CTPYKTY-
pupoBaHHbie B Buzie waeos («13 Easy Steps To Developing A Magnetic Personality»), cnocobos («5 Ways
To Attract People To You»), nosedernus, manep («9 Behaviors Cultivated by the Ultra-Charismatic»), npu-
émos («Method 1 of 3: Having a Charming Attitude»), a Takme mocae[oBaTeILHOCTH AEHCTBUIA MO, 06IIUM
sarososkoM « How to Be...» («How to Be Charismatic», «How to Be an Appealing Person Socially») n iop,.

CrpykTypa mpoaHaJ NsUPOBAHHEIX TEKCTOB-PEKOMEHJANN B aHIVINACKOM MHTEPHET-IUCKYPCe Xapak-
TEPHU3YeTCA PAMOM OOIIMX YePT, BAKMOYAINIUXCA B (IIOfAUe» MPUSHAKA C TIOMOIILI0 (1) ero mpaMoit Homu-
HAIIUK B BU/Ie KOPOTKUX 6e3TIaroJbHBIX KOHCTPYKIwmil (Hamp.: « Contagious Laugh», «Vocal Expression
of Emotion», «Expressive Face» wim (2) ero HHTETPAIUN B UMNEPAMUBHBLE KOHCMPYKYUY PASTATHOTO
tuna (Hanp.: Take the positive spin! Fix your goal! Smile sincerely!, koTopbie BBOIAT najbHeiilnee TOJI-
KOBaHWe ITPUSHAKA U KaK OBl (HAHUSBIBAIOT» 00'bACHEHN S, KAK TPEHNPOBATH M IPUMEHATH €T0 Ha IIPAKTHKE
(manp.: Take the positive spin! — [People want to be around other positive people not complainers or
those who always take the negative spin. If you can see the positive in situations — even better — take
action towards making things more positive then you will be seen as someone of high social importance
becoming much more attractive to those around you]. O6ém TpeHHPOBOUYHO# peKOMEHAIINH TaKKE MO-
#eT OBITh PA3IUIHBIM U BAPHUPOBATH OT TPEX JI0 ECATH MPEI0MKeHII.

Pacemorpum nennoctrbie mpusHaku cosnanua umumika CHARMING PERSON B naHHBIX TekCTax.

Buyrpennne nennoctasie npusHakn «CHARMING PERSON)» aBasoTesa comepsraTeJbHBIMA «(MH/H-
raropamu» konnenta CHARM u nposasasores gepes nomuuupyomuii npusHak SELF-DEVELOPMENT
it DEVELOPMENT OF PERSONALITY / CAMOPA3BUTUE, nanpuwmep: (1) For the development
of personality, in other words, for self-development, we can take some measures that will transform
us into great human beings | Jas paseumus Juunocmu, wHolmu CLOBAMU, ONSL CAMOPABBUMUS Mbl MO~
JHeeMm NPUHSM MePbL, Komopoie MPeoopasyor nac 6 seaurux wiodeti. llpusnar SELF-DEVELOPMENT
Ipe/CTaBIeH KOHIIEITAMN:

1. GOAL, AIM / OEJIb // MENTAL INSPIRATION / MEHTAJIbHOE BIOXHOBEHUE, na-
npumep: (1) Maybe we are busy or tired, or sometimes do not feel like working. In this case, our main
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problem is the lack of a definite aim. So we have to select and fix a goal before we start to work (npesxcde
ueM HAUAMs Padomams, Hyxcro onpereIuTs neas); (2) Aim always gives mental inspiration (Ilexs
éceeda daém MeHTa.IbHOE BIOXHOBeHHE) and strengthens your confidence-level. However, the researchers
have observed that if the aim is too flexible, it is never successful; (3) When you feel frustrated for some
reason, look at these papers. Go through them. You will be recharged again with new inspiration (nosx-
sapagnes HOBHIM BJoXHoBeHHeM); (4) Meditate again in the morning. Make your work schedule for the
whole day. Start your day’s work with new inspiration (Ha1HHTe Ball JeHb ¢ HOBOT'O BJOXHOBEHHA);

2. TIME / BPEMJ, nanpumep: (1) Start working with enough time in your hand (Haunume pabomy
¢ JocrarognsIM 3anacom Bpemenn). Those, who take time to start a work, are, in one sense, too much
optimistic. They think that though they have started late, they will be able to finish it in time» (Ouu
IyMaloT, 9TO, XOTA OHU HadaJIy I03JHO, OHU CMOTYT 3aKOHYHTH BoBpeMA); (2) Always arrive in time!»
(Bcerna nmpuxognre BoBpema); (3) To answer unnecessary telephone calls, use the most unproductive
time of the day ([[as neobssamenvuoix menefonnulr 360HK06 HCHOIB3YHTE caMoe HempofyETHBHOE
BpemA qHA), for example, before the lunch-time or before you go to the office in the afternoon;

3. MEDITATION, nanpumep: (1) Meditate again in the morning (Mexnrupyiite eme pa3 yTpom).
Make your work schedule for the whole day. Start your day’s work with new inspiration.

ITpusnar SELF-DEVELOPMENT akryanusupyerca B TakuX COCTaBJIAOIUX, Kak «self-esteem /
camoyBaskeHue», «self-confidence / yBepennocts B ceber, «self-control / camoobaananue, Bianenue co-
60it», «simply-be-yourself / mpocto-6yns-co6oii». Tak, SELF-ESTEEM / CAMOYBAMREHUE noum-
HO OHITB, IIpeskzie Bcero, sdoposwvim (healthy, good), nampumep: (1) You may have noticed that people
with a magnetic personality are most often calm and composed. This comes from healthy self-esteem
(CobpanHoCTb W yBEPEHHOCTD B cefe 00aATeTbHBIX JTI0Jel MPOHCXOQUT OT 3]0POBOTO CAMOYBAKECHHA).
Their unflappability immediately puts others at ease, too; (2) Maintaining a true reflection of who you
really are at the core is vital to your healthy self-esteem. (Heucrancénrnoe npedcmasnenue o c60ém ecme-
CMBE HCUSHEHHO BANCHO O HopMUposanus 340pPOBOro camoysaxeHnnsd.) Remind yourself...l; (3) Care
about your appearance, because looking better helps with self-esteem (xopowuii newnusi 6ud nomoza-
em 3J0pOBOMY caMoyBa:keHHI0) and you must have a good self-esteem and confidence.

[Tpusnax SELF-CONFIDENCE, SELF-LOVE / YBEPEHHOCTDB B CEBE, JIOBOBb K CEBE
(6 %) xapakTepusyeTca Rak quiet, inspiring, convincing, Hampumep: (1) Exude a quiet self-confidence
(Om sac donscna ucxodums CIOKOHHAA yBEpeHHOCTH B cebe) that makes them so easily approachable;
(2) you can change all of that by following some simple steps to improve your self-confidence (moBsi-
CHTBH yBepeHHOCTh B cebe), improve your image and learn how to engage others more easily; (3) Self-
love, self-confidence (/Iw6oBb k cebe u yBepeHHocrts), and authenticity are the foundational elements
of attractiveness; (4) When they leave, people want to emulate them. That’s charisma — a sort of
magnetism that inspires confidence (npujgaér ypepeanocrs) and adoration; (4) Speak with confidence
(I'osopume yBepenHo). Speaking with confidence (I'osopumv yBepeHHO e osnauaem...) doesn’t mean
talking more than everyone else, or louder (rpomue Bcex) than everyone else. Say something important
and say it with convietion (Crasxcume umo-nubyds 6axcnoe u craxume 3mo yoexa6HH0).

IMpusuar SELF-CONTROL / CAMOOBJIAIIAHWE, BJJADEHUE COBOU neo6xomuMo «BEJI0-
4aThy JJIA KOHTPOJA HAJ OTPULATeNbHBIME sMoluaMu, Hampumep: (1) Control your anger (Koutpo.m-
pyiire Bamr rueB): look for the reasons behind your anger. Take realistic measures to sweep off these
reasons. Your anger and excitement will drop down soon; (2) Most of the time you become angry when
you are deceived or helpless in some situation. We become excited. Though we want to eontrol our
excitement (Xoms v, xomum 00y34aTh HANLY BO3OYHEJEHHOCTD, Mbl HE 3HAEM, WMO C Hell denamsv) we
do not understand what we to do with this excitement, koToOpbIe BCEIAa NPOABIAINTCA B XapPaKTEPUCTHKAX
rosoca, Hapumep: (3) Control your tone of voice (Konrpoaupyiire ToHaIbHOCTS ro.10ca). Your voice
should be gentle and peaceful, yet direct. Articulate your words clearly and project your voice. Practice
giving compliments into a recorder and play it back. Does your voice sound sincere ?

Ipusuak «SIMPLY-BE-YOURSELF)» / «(IIPOCTO-BY Ib-COBOM», nanpumep: (1) Don’t concern
yourself with what others think about you. You cannot control what tkey think about you anyway,
so don’t worry about making a good impression. Simply be yourself (IIpocro Gyabre coboi). People
appreciate your honesty when you always show your true colors; (2) You will lag behind others if you
faul to pl)'ove yourselfthe best (Buv 6ydeme omemasams om Opyeux, ecau ne cmoxceme J0Ka3aTh, 9T0 Bl
JYIIIHH).

[Tepeiiném k ananusy sHemHnx npusHakos cosfanng umuka CHARMING PERSON B npoanannsu-
POBaHHBIX TEKCTaX.

B aHryoa3L19HO# TMHTBORYJIBTYpPE 1A PASBUTHA UMHUIEKA «chgrming person» HeOGXOIUMO YIUTHIBATD,
uro BODY LANGUAGE / A3bIK TEJIA, TEJIOABUMAEHNU urpaet orpoMHyio poJib B TPAHCIAPOBA-
HUM 06asgHudA, yBepeHHOCTH, HanpuMmep: (1) Show charisma through your body language (IIpoaiaiite
xapusMmy depes reqogsukenns); (2) Body language can go a long way in making people think you are
confident (Te.1onBHEKEHHA 60 MHO20M CROCOOCTNEYIOM BOCHPUSMUIO BAC OKPYICAIOUUMU KAK YBEPEHHOLO
6 cebe uenosexa; (3) Display positive body language while you’re talking to someone or even when you’re
Just waiting around (Iloxaswvieaiime moaoxnre.bHble Te1oaBHEeHNA); (4) When you speak, does your
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body language back you up, or do you look nervous, uncaring, or bored (Ilogkpeniaere .Jiu Bsl CBOIO
peus reaogsukenuamn); (5) Look for good and bad examples of the use of body language (Havioume xo-
PouLUE ULU NIOLUE NPUMEPDL UCNON3080HUS TeToABHKEeHHH). Pay attention, and learn; (6) Pantomime
1s the ability to act out a narrative, to use the body (Hci101630BaTh TEIOABUAKCHHA ONS BU3YANLUSGYUY
pewu) to help listeners visualize what you’re saying.

CaMpIMu BasRHBIME B UMHIEE 00aATeIbHOI0 YeJOBEKa ABJIAOTCA CleLyoIre NPUSHAKH, BRIAJHBAC-
MBIe B MeCCe/i KN TPOAHAJNBNPOBAHHBIX TEKCTOB-PEKOMEHIAIIMIA:

1. Mumuueckue: FACE / JINIIO B mesnoM, KOTOpOe MOJHHO GHITH BHIPA3UTENBHBIM (€XPressive):
(1) It’s also related to having an expressive face (Bripazure.abHoe JauIo), in that the more your audience
can read in your body language, the more they grasp your meaning and enjoy your company, i MOFKET
BBIPAIKATH PAsJUIHEIE TyBCTBA, HAIpUMep: satisfaction: (2) Your face will show your satisfaction (Y goB-
J€TBOPEHHOCTh NPoseumcs y éac na auye), chest uplifted»; pride: (3) So you feel proud and your face
glows in pride (/Inno csernres roppocrsio); u SMILE / YIIBIBRA — genuine, big, friendly, sincerely,
Hanpumep; (1) A smile is always something good (yavbra — smo éceeda Xxopomio), because it shows
you have a nice personality and helps you feel okay; (2) Smile sincerely (¥ nvibaiimecy uerpenne). A
smile is simply the brilliance of your inner beauty shining through; (3) Smile genuinely (Y avibaiimecs
ecrecTBeHHO) when you greet someone. Your smile should say that you’re excited about getting to know
them; (4) The reason it’s more genuine (Ona 6onee eeTecTBeHHA, nomomy wmo...) is because the muscles
needed to smile with our eyes are involuntary; they only become engaged in an authentic smile, not
in a courtesy smile; (5) A broad, genuine smile ([lluporas ecrecrBeHHAA Yyavi6ka) that reaches the
eyes — the famous Duchenne smile (the genuine smile named after the French physician Guillaume
Duchenne, who studied the physiology of facial expressions in the nineteenth century) — is a way of
making yourself instantly seem friendlier and more approgchable.

2. Oxyaecuuecknii: EYE CONTACT / BPUTEJILHBIN KOHTAKT directly, nanpuwmep: (1) Looking
at people direetly in the eyes (Kozda év. cMoTpHTe II04AM B I1a3a, Bu 6 nerwomopoii cmenenu yoepacu-
saeme ux) gives you a certain hold over them»; (2) Keep eye eontact throughout the conversation (Cmo-
pHTe B 171233 60 épems 6ce2o pasezosopa). No matter what you’re talking about, holding the person’s
eyes will make you seem more charming (O wém 6w b1 He 2060punU, 3PUTETLHBIH EOHTAKT Jenaem 8ac
ougaposareabHbiM); (3) Look people in the eye (CmoTpuTe JI044M B 171434, %0200, 66, PA3208apPUBAEME C
numu) when you’re talking to them. Don’t stare them down (He nanemecs), but don’t glance around the
room or look everywhere but at them. Engage them with your eyes, not just your voice.

3. ®onanuonnsiii: VOICE / T'OJIOC bolds, confident, gentle, peaceful, direct, sincere, Hanpumep:
(1) There would be boldness in your voice (B sawem zoroce donscna IyBeTBOBaTHCA dHEPTHA); (2) A
lively, expressive voice (skHBON BBIPa3HTEIbHBIH 20a0¢) is one of the most powerful instruments in the
world, especially when it’s resonant and sparkles with changes of pitch, speed, and volume; (3) Your
voice should be gentle and peaceful, yet direct (Baw conoc doascen 6vimsd HEKHBIM 4 CIIOEOHHBIM, 10 6
Mo e YBEPEHHBIM)».

4. T'antuueckuit: TOUCHING /| RACAHUE, light, nanpumep: (1) During the course of the
conversation, it may be appropriate to use light touching to keep it moving (Bo épems paseosopa unoeda
ymecmuo, derkne kacannd). Y ou can lightly touchthe person’s shoulder (Mosxcro c1erka KOCHyThCA naeua
uenosera) to emphasize a point, for example; social, napumep: (2) It means appropriate social touching
(kacannA B CBETCEOH 00cTaHOBEE) on the upper arm, shoulder, or hand. A raxxe HANDSHAKE / PY-
KOIIOMATHE firm, nanpumep: (1) When you meet someone, give a firm handshake (kpenko noxmure
PYEY) and look the other person in the eye; quick hug (mpuobuumure): (2) At the end of the conversation,
decide whether it’s appropriate to give a quick hug or another handshake (caeera TpHOGHATH uiw MO-
JEATH PYEY).

BuiBogpl. IlpoBenéHHbIl aHAIN3 peYeBOr0 BOILIOMEHUA WCCJIELYEMOT0 KOHIENTA TO3BOJMJ BHIIE-
JUTh BHyTpPeHHHWe W BHemrHue npusHaku (opmupoBanua umumma CHARMING PERSON. Bayrpen-
ure neHHocTHEe mpusHakn «CHARMING PERSON» aBasoTca comepsRaTesbHBIMU «MHIMKATOPAMIU)
ronnenta CHARM wu mpossasaiorca gepes pomunupylonmii npusHak SELF-DEVELOPMENT wnn
DEVELOPMENT OF PERSONALITY / CAMOPA3BUTUE. Buemnue IeHHOCTHBE MPUSHAKH
«CHARMING PERSON)» aBasworca ¢pusudeckumu unpukaropamu konnenta CHARM u BrawouaoT Mu-
MUYeCKHe, OKyIecHuIeckre, GOHAIMOHHbBIE U TalTHIeCKIe TIPU3HAKY.

IlepenekTuBoii TAHHOTO MCCIAENOBAHMSA ABJIAETCA aHAJIN3 IOHATHHHBIX ¥ 06Pa3HLIX NPUBHAKOB JaH-
HOTO KOHIIEITA B AHTVINHCKOM A3BIKEe W PEUH.
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KROHIEINT CHARM B AHTJIOMOBHOMY IHTEPHET-IUCRYPCI

Anorania. Crarta npucBsdeHa mocTimEeHHo0 JiHrBoKyIbTypHOr0 KoHIenTy CHARM B anrgificekiit Mosi. Mera po6o-
TH — BUABUTHU IiHHicHI xapakrepucturu koHienty CHARM B aHrioMoBHOMY iHTepHET-IMCKYpCi Ha MaTepiaji TEKCTiB-
peromenpaniit «How to be Charming» rta in. IlinnicHi 03HaKM B CTPYKTYpi KOHIENTY MiIKPECIONTH 0COGIUBY BHAYMMICTh
Bi/ITIOBiZIHOTO (hparMeHTa CBIiTY JJi HOCIiB IIEBHOI MOBH, IiHHICHE CTABJEHHA JIOJUHU 0 TOTO YK iHIIOTO 00’€KTY, MOHATTA.
06’ekTOM focaimkents € TekcTu-peromeraarii moxo cropenns iMimry CHARMING PERSON, ski HocaTs mparMaTuaHmit
XapaxTep 1 BUKOPHCTOBYIOTbCA [yl HABYAHHA YMTA4iB TOMY, AK COPMyBATH CBiii 103UTUBHUIL IMI/IK Y OBCAKIEHHIN KOMY-
Hikauil Ta npogecifiniil AisabHOCTI; HPEIMETOM — JIHIBICTUIHI 0COGMBOCTI XX TeKCTiB. BHCHOBKM: MpoBeneHuil aHams
YMOIMBHAB BUOKPEMICHHS BHYTPIIIHIX i 30BHimHIX o3Hak (opmysannd iMigxy CHARMING PERSON. Buytpimni ninnicni
osHakn CHARMING PERSON ¢ smicroBaumu intukaropamn konnenty CHARM i npossasiorses qepes 1oMiHyl0qy 0sHAKY
SELF-DEVELOPMENT a6o DEVELOPMENT OF PERSONALITY / CAMOPO3BHUTOR. 3oBuimHi ninzicHi o3HaKH
CHARMING PERSON ¢ ¢isuanumu inguraropamu koumnenty CHARM i Braouaiots MiMiuni, okyrecudni, (oHaiitui Ta
ranTHYHi 03HAKH.

Kuouosi caoBa: kouient, niHHicHI 03HAKY, IHTEPHET-TUCKYPC, YaPiBHICTS.

Yuliya 0. TOMCHAKOVSKAYA,

Candidate of philological sciences (PhD), Associate Professor of the Chair of foreign languages #2, National University
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CONCEPT CHARM IN THE ENGLISH INTERNET-DISCOURSE

Summary. The article is dedicated to the study of the linguocultural concept CHARM in the English language. The
purpose of the work is to identify axiological characteristics of the concept CHARM in the English Internet-discourse
based on text-recommendations «How to be Charming» ete. Axiological features in the structure of a concept underline
particular importance of the corresponding fragment of the world to the speakers of a certain language, axiological atti-
tude of a person to this or that object, notion. The objeet of the study — text-recommendations on creating the image of
a CHARMING PERSON which have a pragmatic character and are used to teach the readers how to create one’s positive
image in everyday communication and professional activity; the subjeet of the study — linguistic peculiarities of the given
texts. Conelusion: inner and outer features of formation of a CHARMING PERSON image have been singled out in the
process of our analysis. Inner axiological features of CHARMING PERSON are the content indicators of the concept
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CHARM; they are manifested through the domineering feature SELF-DEVELOPMENT or DEVELOPMENT OF PER-
SONALITY. Outer axiological features of CHARMING PERSON are physical indicators of the concept CHARM; they
include mimic, eye contact, voice and touching features.

Key words: concept, axiological features, Internet-discourse, charm.
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JUCKYPC BUBYEHHA KATET'OPIi CTAHOBOCTI: IHTEI'PATUBHUIM MIAXIJ,. BIXA
PO3BUTRY IINTAHHA

Anorania. Mera cratti — OKpecINTH OCHOBHI BiXM PO3BUTKY ITMUTAHHA KaTeropii craHOBOCTi, AKa € oiHiel i3 6a30BUX
karteropiit ceimomocti. 06°6kKTOM aHANISY € KaTeropif CTAHOBOCTI, & HPEAMETOM NOCTIIHEEeHHA — iHTerpaTUBHUH MiAXin y
BUBYEHHI 3a3Ha4eHOi KaTeropii. ¥ po0oTi BUKOPUCTAHO ONMCOBHUiI Ta IHTETPATHBHUN MeTOAH JociixkeHHsa. Pezyabrarom
JOCJi/IeHHA € YiTKe BU3HAUeHHA KaTeropii CTAaHOBOCTI y CBITOIMIA/HIl KAPTHHI CBITY, BUBUYEHHA icTODii pO3BUTKY i CTaHOB-
JeHHA KaTeropii craHoBocTi i ii Miclie cepef iHIIUX kKaTeropiit, a pasom i3 TUM OKpecJeHHA HOBOTO MiIXOLY 0 BUBUEHHSA Bike
PO3POGIEHNUX JMIHTBICTHIHUX KAaTeropift 3 HOBOI TOUKY 30py — iHTETPATUBHOTO Minxony. AETya.IbHICTIO NOCTiIKEHHA € BH-
CBITVIEHHA Pi3HUX MiAXOJIiB 10 BUBHAUEHHA OHATTSA JUCKYPCY B3araJi, OKpecJeHHs PisHUX IUCKYpcCiB kaTeropii cranoBocTi i
iHTerpyBaHHA X B ofHy cTpYKTYpYy. IIpakTnina nqiHHIiCTh Pe3yabTaTIB TOCTiMeHHA HOJATAE ¥ MOKIMNBOCTI BUKOPUCTAHHA
floro BHCHOBKIB y BUpIIIeHHI NUTaHb ONTHMiBaIli IponeciB HaBIAHHA (iI0JOrIB, I IMHUOIIOro Po3yMiHHA KaTeropusanil
MOB y (PYHIAMEHTAJbHUX TOCHIIEHHAX eBOJIONl IMMGHHHNX, 6a30BUX KATeropiii yKkpaiHChbKOI MOBH, & TAKOMH [IJA IOKpa-
IMeHHA TPOIecy 3aCBOEHHA YKpPaiHChKOI MOBH K iHOBEMHOI.

Kuogosi eaoBa: inTerpatuBHuil MiaXin, KATEropid CTAHOBOCTI, TUCKYPC.

IMocranoska mpodaemu. Kateropisa craHoBocTi € ofHi€lo i3 0a30BUX KaTeropiil CBifIOMOCTI JIIOAUHHU.
[TouaTru ii BUBYEHHSA cATAIOTH Ie AHTUYHUX 4YaciB, daciB ¢isocodiB I'pemii. Tepmin «auckype» y cyuac-
Hifl JiHTBICTHL € [y#e MOMUPEHUM, i B KOKHOMY OKPeMOMY HAIIPAMKY JiHI'BICTMYHHUX HOCHi/EEHb Tep-
MiH JUCKypC HAGyBae TEBHOTO CMHUCJIOBOTO HABAHTAMEHHA. 3a3HaUeHa TPOOJEMATHKA, 3BiCHO, TTIOTPEOYE
IPYHTOBHUX, TVIMOOKUX i MUPOKUX MOCTITHUITBKUX BURJIAIOK, AKI Ty#e CKJIATHO TIOMICTUTH Y Meski ofHiel
CTaTTi, IPOTe MU CIIPOGYEMO HAKPECIUTH OCHOBHI BiXU MIPO6JEMATURH.

Micue pocaigxenns cepes cyMimHUX Mpo6aeM. MoBo3HABCTBO ChOTO[HI 3a3HAJO BILIABY 3araJbHUX
TeHJIeHIIiii JI0JICTBA: AKTUBHI TpoIiecH raobaJisallii, inopmaTusarii, iHtTerparii HAyKOBUX 3HAHb, MOIITYK
HOBITHIX IIPURJIAJHUX ACIeKTiB, BUSBHAHHA AHIIINChKOI, AK MOBH MIKKYJIBTYPHOT'O CIIIKYBaHHA i Ii BILINUB
Ha iHnI HarfioHaJabHI MOBH. Bei 11i mpotiecy mocTaBuiu mepe/] HAYKOBOIO CILIBHOTOI0 BUKJIUK TIPO TOTPEGy
iHTerpallii OTpUMAHUX 3HAHB ITiJ| OHUM CIiIbHUM 3HaMeHHUKOM. OTike, A BiTIOBI/i CyIacHM BUMOTAM i
MOIIYKY HOBUX IPUKJIAJHUX aCIeKTiB MOBO3HABIAM He OCTATHHO POSIMIANATH MUTAHHA ¥ BYSbKUX MeHax
OJTHOTO HAIpAMY, BOHM 3MYIIeHi iHTerpyBaTu 06’€JHyBaTH 3HAHHA PIBHHUX IIXOMIB i BpaxoByBaTH iX A
TIYMadeHHA TOTO M iHIOTO Tporecy uu ABuima. llum BuMoram Bimnosinae iHTerpaTuBHUI mifxim, AKAi
AKYMYJI0€ B c0Gi PO3POOKYM TEOPETUIHNX 3aCAT:

— KOMyHikaTuBHO-iAAbHICHOTO Tigxomy (I. O. 3umuss, A. A. Jleoutses, €. B. Cunopos, €. @. Tapacos);

— komyHiratTuBHo-korHiTUBHOTO Tmiaxony (H. C. BosorHosa, A. €. I'onvaposa, T. B. Ilposmosa, );

— KOMyHikaTuBHO-IUCcKypcuBHoro miaxony (€. C. Ky6pakosa, H. B. Pakurina);

— roruitTuBHoro migxony (H. ®. Anepupenko, B. 3. Jlem’siuros, B. B. Kpacuux);

— (yHEIioHAJbHO-cTHAIcTHIHOTO minxony (6. A. Bamenosa, H. M. Komwuna, M. II. Korwoposa,
H. M. Pasunxina);

— JiHrBoKyaIbTypOJorigHoro mnxony (B. B. Bopo6iios, I'. B. Grizaposa, C. B. Ranunkin, B. A. Mac-
J0Ba, 6. M. Crenauos);

— conjoainrsictuanoro migxony (¥0. 1. Hemepies, T. I. Epodeesa, );

— ginrsocuHeprutudHoro migxoxy (B. I'. Bopborsro, I'. I'. Mocraabuyx).

3rajiaHi po3poOKy Ial0Th HAM BMOTY TiIXOUTH 0 BUBYEHHA JIHIBICTUYHUX OHATH, 30KPEMa KaTeropii
CTaHOBOCTI, 3 KOMILJIEKCHOT TOYKH 30py. 3BiCHO, iCHYIOTh MeBHI PO3POOKYU KaTeropii cTaHOBOCTI, aJe Bei I
BOHU PO3Pi3HEHi, He OXOILIIITH MTAHHA KOMILTIEKCHO Ta He Y3TO:eHi O[[Ha 3 OHOW Y CBOIX BUCHOBRAX.
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